Marketing Me 2.0

“It’s not what you are that matters.
It’s what people think you are.”

Joseph P. Kennedy
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Introduction

You are CEQ of ME, Inc.
= Accomplishments don't equal promotion in
100% of cases.

a 70% of all jobs don‘t appear anywhere

= 80% just dontget it ...
» You are CEQ of ME, Inc.

Marketing a product, show, or yourself.....
the principles are the same.
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It’s all about YOU
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-+ Personal Mission Statement

= What's important to you?

s Align yourself with the company
a Charts your course

e Outlines what you want to be

= Connect with your uniqueness & what
success looks like to you.

s NEEDS TO BE WRITTEN
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Stay ahreast of what's being said about you, your arganization, your products
and those of your competitors,
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. The Value of Goals

A Hérvard Business School study tracked one
class of graduates. They found that:

a 83% had no firm goals
= 14% had goals but not written
= 3% had written goals.

Ten years later, the last group was
= Making 10 times more than the other two
a Enjoyed better health and had better marriages.




= At 18 we worry about what others
will think about us.

= By 40 we don't care what others
think.

a Then at 60 we realize that nobody
was thinking about us anyway.
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=l Exercise

= What are your 3 greatest
skilis/abilities/attributes?

= Now ask others what they think
they are.
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- Where

» Where are you looking?
s Where are you promoting yourself?

Networking is a valuable tool
everywhere for looking &
promoting.
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1 Networking (*)

pend 75% of your time with people you
don't know. Avoid cliques and meet 3 new
people - other industries and departments.

» Pretend to be the one giving the party and
look for others who seem just as out of
place. Look confident.

» Wear a nametag high, keep your hands free,
exchange business cards (notes), prepare 3
answers to "What's New?" and ask "What do
you most like about your job?"

= Follow up, follow up, follow up
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;. New to LinkedIn
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. Facebook
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http:/fwww.facehook.com/pages/create php
Note: You must be logged in to create a Page.
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. Web 2.0 Promoticn

3logs — Monitor, contribute, create
= Microblogging — Twitter * Plurk
a Ezines — HTML or Text
a Photo & Video Sharing
a Social Media - Squidoo * Ezine Articles
a Online Communities - Q & A & Chat
= Social Bookmarking, News Aggregators
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E-Zine - HTML
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A good service provider is Constant Contact.
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E-Zine - Text
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If you are concerned about Blackberries, firewalls or international
recipients, go straight text. Text Pad is a program to keep them property
formatted.
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Photo sharing - flickr
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Phote hosting sites make it easier for you to include photos.
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Q&A / Discussion Forums
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Online Communities - Listserv
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Online Communities - Ning
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. Participate in Q&A

+ Facehook
Discussions

i

REICIE ANSWERS UM

= Yahoo!

Answers

» Linkedln
Q&A and
Discussions
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Thought Leadership/Expertise
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Showcase the expertise of your organization and/or upcoming
speakers with one or more “lenses.” SquidcoSeacrets.com
Research tool,
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L Article Marketing
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- Resource Box

Sit hitp:/fwww. ThelnternetArticleGuy.com for
more leading edge tips and tools for writing
articles that bring you prospects, publicity and
profits. You can also subscribe to our monthly
Article Writing & Marketing Tips Newsletter. You
are also invited to visit my Express-Start Article
Writing Program for more information on the
next article writing tele-seminar.

Article Source:
http://EzineArticles.com/?expert=3eff Herring
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Implementation

s Got the plan? Now work it!

s Keep working it!

= Revise it yearly.

a Keep it before you daily!

a Fake it till you make it!
What's your next step?
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" a Look at others who succeeded despite...
= Walt Disney
J.K, Rowlings
» Thomas Edison
a It's never oo late...
a Ray Kroc
a Colonel Sanders
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Just Do It!

s When will you start your personal
marketing plan to formalize your career
climbing
a When will the first draft be done?
= Stick to your schedule

Thank you!
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., And now a word from our
. SPONSOT ...

Th:i's session brought to you courtesy of
The Venues at NTC Promenade

San Diego’s newest and most exciting
meeting and event locale.

www.NTCPromenade.com
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.. For more information

a On Web site and
online bookstores
for $24.75

» Today -- only $10.00

Along with other titles.
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